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Until next time 
—The smart marketers at 
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Getting the Most Out 
of Your Newsletter 
Program
All 14 Smart’s Publishing cli-
ents listed on the Business 
Insurance Top 100 Insurance 
Brokers list in 2005 have ei-
ther remained at the same 
ranking or improved their 
ranking in 2006. 

We’re not saying that using 
a Smart’s client newsletter 
will get your firm onto the 
Top 100—but it can’t hurt! 
Successful insurance bro-
kerages know the value of 
regular client communica-
tions. And they appreciate 
the value and service they 
get with a client newsletter 
from Smart’s Publishing. To 
see what insurance brokers, 
along with our other clients, 
have to say about Smart’s cli-
ent newsletters, click here.
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